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Corporate Identity Brief

Commercial

The principle aim of the written design brief is to communicate your expectations to the design team. The brief should provide a coherent description of the project, which can be understood by all those likely to use it. 

Please fill in what you can, preferably using a different colour and return this document to the project manager at Navig8.

Client: 

Project manager: Drew: drew@navig8@co.uk
Your name:

Project:
1. Describe what you expect to gain from the project
Ie: A new logo, strapline and guidelines for application. Be specific and as precise as you can.

2. What effect do you hope the new identity will have on your organisation?
3. Are you considering rebranding?

4. What are your aspirations in terms of shifting your current brand to a new one? List your old brand values and your new ones:
5. Who will be responsible for opinion and decision making during the process?
Perception:
1. How would you like to be perceived?
Ie. As a small lean team or a larger more corporate entity

List your top three concerns regarding client/customer perception

2. Give us five values that explain your organisation
Ie: Modern, cutting edge..

3. Give us five values that explain your service/product
Ie: Easy to use, good value

4. Are there any particular identities/websites that you like and that you think are relevant to your organisation?
Please list them and the reasons you like them.

5. What differentiates you from your competition?

6. Do you have a mission statement? 
Please provide it below:

Market:

1. Who are your competitors?
Please list them:

2. Who is the market leader in your market?

3. What areas (within your market) do you want to grow or move into?

4. What sectors and ‘people types’ will you mainly communicate with?

Technical considerations:

1. Are there any particular colours that have meaning or bearing in your industry/culture?

2. Are there any unusual applications of your mark?
Ie: Printed at less than 3mm high on laboratory equipment. 

Service/Product:

1. Explain in as few words as possible your main business activity (think, ‘Lift Speech’) Use layman’s terms even if your market is specialist.

2. Do you have any other business activities?

3. Do you use associates and other consultants/organisations to deliver your product/service? If yes, please list them:

4. In defining what is unique to ‘you’, is it part of; your service/product, your company ethos or market?
Ie: We make shoes like nobody else, because we use recycled rubber from car tyres. Explain in full.

5. What is a typical cost framework for your product/service?

Marketing:

1. Do you have a marketing budget?

2. Who is responsible for your marketing?
Ie. Marketing department, individual managers.

3. What methods do you use to contact your market/s?

4. How do you currently gain clients/customers?

5. What do you think you need to do to grow or move in to new markets?

6. What regular marketing activities do you undertake?

7. What do your typical marketing materials consist of?

8. Does your website serve a role in your company, other than who we are and what we do?

9. Do you have any PR activities?

10. Have you consulted staff, stakeholders, clients or customers about the new identity?

11. How will you manage the implementation of your new identity

12. Have you considered launching your new identity?
If so, how?

Design:

1. Personal taste should not be a factor in the design decision process (you might hate green, but your clients/customers might love it). However, list any relevant design suggestions under the categories below.

Font style

Preferred colours

Hues/saturations. Ie vivid, pastel etc

2. What sort of logo are you looking for?


Typographic style logo (FedEx)

Symbol/icon and type logo (BP)

3. List terms that reflect the overall feel of the logo you are looking for

Clean

Busy

3D

Movement

Classic

Solid

Please save a copy of this file with you name and organisation as the title.

Please email your file to drew@navig8.co.uk
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